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The Time is Now. 

Kuna’s time is now. The economy has recovered, the 

housing market has stabilized, commercial activity is 

on the upswing and local infrastructure investment 

is under way.  

 

Let’s keep the momentum going. Downtown Kuna is 

home to several small businesses that support the 

heart and soul of the community. Even as Kuna 

grows outward, the locals still value its core small-

town charm and way of life.  

 

Kuna’s downtown is full of character and 

opportunity. It’s time focus on its best asset. A 

downtown revitalization plan could be the kick-start 

the City needs to not only dream up a better Main 

Street, but to make those dreams a reality.  

Kuna Downtown Revitalization 
              Recommendations – How to Move Forward 

2014-2015 

1. Apply for Planning Grants 

2. Develop a Downtown Revitalization 

Plan 

3. Develop a Strategic Funding Plan 

4. Project Concept Development (details 

needed for grant applications and 

construction cost estimates) 

5. Apply for Construction Grants 

 

2015-2016 

1. Build your projects 

2. Re-assess 

3. Do it again! Go to the next project, 

repeat Steps #4 & #5. 

 

2016-2017 

1. TBD 
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Kuna Downtown Revitalization Recommendations 

  

On October 23, 2014, the City took a big step 

forward by hosting a workshop to seek input from 

business owners, City Council members and the 

Mayor to identify goals and specific projects for 

downtown Kuna. A summary of common themes 

that came out of this workshop include: 

 

Common Goals 

 Make Kuna a destination – keep Kuna 

residents in Kuna 

 Community pride 

 Create better connectivity/walkability 

 Create a safer feel downtown 

 More opportunities for events 

 Improve parking and sidewalks 

 Attract new business 

 Incorporate art and history 

 Improve/utilize underdeveloped areas 

 Create better environment for biking 

 Businesses willing to put skin in the game 

 

Specific Projects 

 

 Clean up storefronts/façade program 

 Fix sidewalks 

 New landscaping 

 Better lighting 

 Public art program (Birds of Prey theme?)  

 Murals and other history elements 

 More/better signage 

 Event venues (music, recreation, children, 

etc.) 

 Outdoor seating/café areas/benches 

                                                 
1 A Downtown Revitalization Steering Committee should be comprised of a project champion 

(as previously discussed with City staff), business owners, stakeholders, ACHD, decision makers, 

students (various ages), funding agencies, etc. 

 

 Flags/banners 

 Decide what to do with the old school gym – 

maybe demo for parking 

 More prominent crosswalks 

 Engraved bricks (could use for fundraiser) 

* See attached Workshop Summary 

 

This valuable input will help guide the City with 

near-term investment decisions. 

 

How to Move Forward … 

What Now?  
 

A question was asked at the workshop about why 

everyone keeps talking about what they want to do 

(referring to the ACHD downtown corridor plan) but 

nothing is being done? This is a great question. 

Now that the City of Kuna is in a leading role in 

downtown revitalization (with support from ACHD), 

continued success is much more likely to occur. 

 

In order to make the community’s vision come true, 

there’s very distinct steps that should be taken to 

achieve success. In our experience, we have found 

that a good place to start is to secure funding for 

planning, form a 1Downtown Revitalization Steering 

Committee and develop a Downtown Revitalization 

Plan.  

 

Other specialty committees may need to be formed 

in the future to implement projects identified in the 

Downtown Revitalization Plan (i.e. arts, historic 

preservation, greenbelt, etc.). With a strong vision 
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and consensus, success is much more likely to occur 

if people who specialize in these areas are involved 

early and often. 

 

With some of the groundwork that has been laid 

with the Kuna Downtown Corridor Plan lead by 

ACHD, now Kuna is in a position to move forward 

with a comprehensive downtown revitalization plan 

with a focus on other facets of downtown 

revitalization including community branding, art, 

benches, façade improvement programs, decorative 

lighting, wayfinding signage, parking, an agreed-

upon street section (if needed), and city-managed 

public infrastructure.  

 

2014 – 2015 Action Plan 

  

1. Apply for Planning Grants 

Fortunately, there are grants out there that can help 

pay for some of the up-front planning and 

engineering costs associated with developing a 

downtown revitalization plan. The City would likely 

need to provide local matching dollars in order to 

be competitive. Kuna is currently eligible to apply 

for the following planning grants: 

 USDA Rural Business Enterprise Grant (RBEG) 

(up to $15,000 per application) 

 Capital Matrix Foundation Grant  

The Jeff Tunison Community Fund – total fund 

has $120,000 for FY15. It is recommended to call 

and find out how much the City should 

apply for. 

Kuna may become eligible to apply for an Idaho 

Gem Grant in the future. According to staff at 

Idaho Department of Commerce, the population 

threshold for eligibility may increase from 

10,000 to 50,000 next year. It is recommended 

that Kuna staff stay in contact with Commerce to 

monitor the possibility of eligibility.   

 

Additional details about these funding sources 

are included in a Draft Strategic Funding Plan 

attached to this document. 

Need Help from a Consultant? 
 

The City has two options for hiring a 

consultant to perform these services 

(grant writing, planning, and grant 

administration): 

 

1. If the services are less than $25,000 

the City of Kuna may hire a 

consultant of their choice without 

advertising and/or soliciting 

proposals. 

 

2. If services are expected to be 

between $25,000 and $100,000, the 

City of Kuna should follow the 

Idaho Department of Commerce 

procurement process by seeking 

proposals from three (3) certified 

grant administrators. This will put 

the City of Kuna in the best 

position to receive Idaho 

Community Development Block 

Grant dollars for a Downtown 

Revitalization project next year. 
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2. Develop a Downtown Revitalization 

Plan 

Why does Kuna need a Downtown Revitalization 

Plan? Simply put, funding agencies such as the 

Idaho Department of Commerce expect to see that 

the City has developed a plan with prioritized 

improvements that are supported by business 

owners and the public. Funding agencies also want 

to see that the City is ready to make real changes 

that will support long term economic growth for 

existing and future businesses.  
 

 

3. Develop a Strategic Funding Plan  

Once a Downtown Revitalization Plan has been 

developed, a strategic funding plan should be 

developed and followed to implement the 

improvements identified in the plan. A Draft 

Strategic Funding Plan is attached to this 

document and may be used to implement projects 

identified during the workshop on October 23, 

2014. This Draft Strategic Funding Plan may be 

updated once the Downtown Revitalization Plan is 

complete. 
 

 

4. Project Concept Development  

(details needed for grant applications and 

construction cost estimates) 
 

Once funding sources have been identified for 

priority projects, official concepts and construction 

cost estimates should be developed. These items 

are needed to support grant applications and they 

can help the City with budgeting for matching 

dollars and determining what, if any, in-kind labor 

can be done to help reduce costs.  

 

5. Apply for Constructions Grants 

Once a concept plan and construction cost estimate 

has been prepared, the City of Kuna will be ready to 

apply for grants to fund construction improvements. 

The most obvious grant that the City of Kuna should 

apply for in 2015 is an Idaho Community 

Development Block Grant for downtown 

revitalization improvements. Grant applications are 

due the week before Thanksgiving of each year and 

the maximum grant amount is limited to $500,000. 
 

Additional grants are identified in the Draft 

Strategic Funding Plan attached to this document. 
 

Communication is Key 
 

Communication is very important when embarking 

on a downtown revitalization effort. Attendees at 

the workshop expressed an interest in being 

informed on a regular basis so they can be aware of 

ongoing accomplishments and upcoming projects. 

It is recommended that the City of Kuna send out 

(email and/or mail) a quarterly newsletter to the 

meeting attendees and other interested parties. 

Ideally, the greater public would also be informed 

so they know that action is underway to improve 

downtown. Sharing this information with the greater 

public could result in volunteers and stakeholders 

offering valuable input into this overall effort.  
 

The content of the first newsletter could inform 

them of what was heard at the workshop and next 

steps (i.e. grant applications in the works, projects 

currently underway, planned projects, status of 

establishing a downtown revitalization committee, 

etc.). 
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There is a contact list attached to this document 

with names, phone numbers and email addresses of 

those who attended the workshop and those 

interested in serving on a future Downtown 

Revitalization Committee.  

 

Attachments: 
 

 Workshop Summary (October 23, 2014) 

 Draft Strategic Funding Plan 

 Contact List 

 

 

 

Contact Us 
 

Pick up the phone, we‘re here to help. 

Boise (Headquarters) 

250 S. Beechwood Ave. Suite 201 

Boise, ID 83709 

Office: (208) 376-7330 

 

Lisa Bachman, AICP, PCED  

Direct: (208) 489-7894 

Email: lbachman@jub.com 

 

Travis Jeffers, Planner  

Direct: (208) 489-7832 

Email: tjeffers@jub.com 

 

Visit us online at: www.jub.com 
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Kuna Downtown Revitalization Workshop 

Kuna City Hall | October 23, 2014 | 11:30 a.m. – 1:00 p.m.  

WORKSHOP SUMMARY  
 

 

Introduction & Review of Agenda 
Chris Engels welcomed the group and reviewed the agenda for the meeting.  
 

ACHD Commissioner Presentation 
Mitch Jaurena discussed the status and future of several transportation projects. 
_____________________________________________________________________________________ 

Downtown Revitalization 
Lisa Bachman provided an overview of downtown revitalization, keys to success and examples of other 
Idaho towns that have completed a downtown revitalization process. 
_____________________________________________________________________________________ 

Workshop Logistics 
Andrea Gumm from the Langdon Group, a subsidiary of JUB, reviewed the logistics for the workshop. 
Meeting attendees were instructed to join one of six tables for a facilitated discussion. The first part of 
the discussion covered visions and goals while the second portion allowed participants to generate 
specific ideas for revitalization. After the allotted time for discussions ended, a representative from each 
table reported out to the larger group. 
_____________________________________________________________________________________ 

Work Group Session 
Workshop attendees had five minutes for introductions; ten minutes to discuss vision and goals; ten 
minutes to generate ideas for revitalization; and five minutes to summarize the table’s findings for 
reporting out to the larger group. Group members showed great enthusiasm for a downtown 
revitalization and appreciated the opportunity to generate goals and ideas with fellow Kuna business 
owners. The transcribed notes from the work group session are provided at the end of this summary.  
_____________________________________________________________________________________ 

Report Out/Summary of Discussions 
Each table had several minutes to report group findings to the rest of the workshop participants. Similar 
themes surfaced during each table’s presentation including, aesthetic improvements, creating a 
common identity and leveraging multiple local businesses and grants for additional funding.   
 

Common Goals 

 Make Kuna a destination – keep Kuna residents in Kuna 

 Community pride 

 Create better connectivity/walkability 

 Create a safer feel downtown 

 More opportunities for events 

 Improve parking and sidewalks 

 Attract new business 
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 Incorporate art and history 

 Improve/utilize underdeveloped areas 

 Create better environment for biking 

 Businesses willing to put skin in the game 

Specific Ideas 

 Clean up storefronts/façade program 

 Fix sidewalks 

 New landscaping 

 Better lighting 

 Public art program (Birds of Prey theme?) 

 Murals and other history elements 

 More/better signage 

 Event venues (music, recreation, children, etc.) 

 Outdoor seating/café areas/benches 

 Flags/banners 

 Decide what to do with the old school gym – maybe demo for parking 

 More prominent crosswalks 

 Engraved bricks (could use for fundraiser) 

Next Steps 
Lisa Bachman explained that the City will identify a project for High Five grants funds to go towards and 
will look for funding sources to implement other ideas from the workshop.  
_____________________________________________________________________________________ 

Closing 
Mayor W. Greg Nelson closed the meeting and thanked everyone for his or her attendance. He is 
optimistic about moving ahead with a downtown revitalization. 
_____________________________________________________________________________________ 
 

Notes from Kuna Downtown Revitalization Workshop 

Group 1 

 Storefront 

 Sidewalks/connection 

 Lighting – lighting on Greenbelt 

 Eye‐catching signs 

 Plants, statues and art 

 Infrastructure – i.e. water improvements 

 Safety 

 Accessibility – straight roads 
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 Removal of trash 

 Parking – a central location 

 Signage directing motorists to parking 

 Outdoor music venue 

 Kids have opportunities to play 

 Volleyball court at the park 

 Bicycle friendly – i.e. racks 

 Move “Welcome” sign closer to Meridian Road 

 Events center 

 Swimming pool 

 Retail/shopping 

 Movie theater 

 Common identity 

 How to make Kuna a destination? 

 Redo painting on Post Office  

 Bring in businesses that create walkability downtown 

 Café or a bistro so people could sit outside 

 Benches or seating area – spread out so there are pockets of seating 

 Establish trucking route 

 Similar aesthetic feel of building – look at changing code and zoning 

 Improve areas outside senior center – cut trees 

 More things for teenagers to do – bowling alley, fishing friendly 

Initial Priorities 

 Lighting/storefronts 

 Pressure wash brick exterior 

 Landscaping – hanging pots/trees, extended islands to all tree growth 

 Decorate downtown during Christmas with nice decorations 

Leverage 

 Each business contribute funds – start the pot 

 Identify different grant sources 

 Coordination/clarification with grant writer 

Final Thoughts 

 How will roundabout impact business? 

 Bridge needed over railroad tracks on Swan Falls Road 

 Crosswalks, sidewalks and safety 
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Group 2 

Goals 

 Walkable and safe on both ends of town 

 Needs cohesiveness 

 Sidewalks 

 Renewal 

 Fresh 

 Keep history, celebrate 

 Inviting – flowers, lights, pots, benches 

 Prob. not awnings 

 Art/sculptures – B.O.P. 

 Not transp. corridor 

 No 4‐lane highway 

 Outdoor seating 

 Revitalize sidewalks 

 Trucks > bypass? More visible/truck lane/Swan Falls, help with congestion 

 Renewed parks, more inviting for kids 

 Fountain/splash pad 

 One way, no on‐street or angled parking, wider sidewalks 

 Trees, greenery down middle 

 “It’s a wonderful life” town 

 Bring in businesses 

20k grant 

 Matching program: Façade 

 Park – better grass, new fence (not chain link), doesn’t look inviting 

 Hitting/batting 

 Benches, lights, pavers in certain areas, durable 

 Willing to put skin in the game (businesses) 

 Light posts/old lamp, like new Bride Ave lights 

 Crosswalks – different colors, safer for pedestrians 

 Chamber office > put info about Kuna history, building 

 Connectivity of sidewalks to Paul’s/downtown area 

 Safe bike riding and bike parking 

 Artist to finish mural on Community Hall 
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Don’t want 

 More bars 

 Chain link 

 old faded awnings 

Resources 

 BOP/art, creek, railroad > incorporate, sense of community 

 BMX track 

Group 3 

 Life 

 Beautify 

 Walkability 

 Lighting 

 Safety 

 Sidewalks 

 Gathering 

 Events 

 More/different businesses in downtown 

 Parking 

 Attractive storefronts (flexibility) 

 Nightlife 

 Keep Kuna people in Kuna 

 Landscaping 

 Community pride 

 Public art program 

 Historic elements 

 Façade program 

 Community function 

 Benches 

 Flowers 

 Sidewalks 

 Lights 

 Clean‐up 

 Flags/banners 

 Gym property – demo? Pave? Parking? 
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Group 4 

Goals and Vision 

 Core plus incorporate connectivity to Meridian Road/School Street 

 Improve corridor to downtown 

 Kay/Avalon intersection 

 Greenbelt extension 

 Downtown events 

 Incorporate plaza improvements into historic block 

 Improve underdeveloped areas/utilize 

 Design guidelines 

 Awareness and communication with downtown businesses 

 Showcase Kuna history/art 

Ideas 

 Façade improvements > incentivize 

 Greenbelt  ‐‐ public/private property buffer 

 Landscaping, lighting, benches 

 Wider sidewalks 

 Landscape center island 

 Replace trees near building with plants 

 Additional parking 

 Improve walkability 

 Pave park parking lot on 2nd Street 

 

Group 5 

 Bar > brewery 

 Outdoor areas 

 Cleanup façade program 

 Benches, lights 

 Pot landscape, awnings 

 Paint, windows 

 Mini golf 

 Bike friendly 

 Atmosphere, charm 

 Roadway median landscaping 

 Walkability 

 More attractions 
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 Diversity among businesses 

 Daytime mom and pop shops 

 Ice cream 

 Inviting exteriors 

 More events, cooperation among businesses 

 Action! Commitment! 

 Angled parking – maximize ROW 

 Historical markers 

 New sidewalks on both sides of Main 

 Creative concrete finishes 

 Art 

 Aesthetic 

 Brick 

 Theme – birds of prey art throughout 

 Old, not in a good way 

 Match program? 

 Self‐assessment, storefront 

 Doors, windows, paint, awnings, benches 

 

Group 6 

Vision and Goals 

 More inviting 

 Wider/better sidewalks 

 Urban forestry/landscaping 

 Outdoor cafes 

 Walk from Greenbelt to downtown 

 Angled parking? 

 One‐way streets? 

 Family friendly 

 Downtown park with corridor 

 Somewhere to hang around 

 Inviting, entrances/lights 

 Water feature 

 Beautification 

 Fix hodge‐podge 

 Capitalize on historical/heritage 

 Connectivity/walkability to and around downtown 

 Get people out of their car to window shop 
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Specifics 

 Improve lighting – Kuna signature 

 More prominent crosswalks 

 Driver education/enforcement 

 Involve kids in solutions – sign design 

 Map with points of interest 

 Trees and benches 

 Adding sidewalks/paths for connectivity 

 Engraved bricks – fundraiser 

 Engaging business to buy into vision 

 Use grant money for matching improvements for businesses 
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Draft Strategic Funding Plan 
Kuna Downtown Revitalization 

Funding Program  Program Information  Eligibility Criteria 
Application 

Date 
Maximum 
Grant 

Minimum 
Match 

 
Action Steps/Notes  Link 

Capital Matrix: 
The Jeff Tunison 
Community Fund 

Supports economic 
impact, strategic 
importance, quality of the 
project, potential job 
creation or retention, and 
needs of the community. 

Governmental entities 
and non‐profit 
corporations located in 
the following counties: 
Ada, Adams, Boise, 
Canyon, Elmore, Gem, 
Owyhee, Payette, 
Valley and Washington 

December 12, 
2014; 
 
Grant recipients 
announced  
March 2015 

FY 15 total 
$120,000 

Not 
required 

 Call Jim Birdsall: 
(208) 859‐0730 or 
email: 

jbirdsall@cableon
e.net as soon as 
possible to discuss 
project and goals. 

 Submit Application 
by December 12, 
2014. 

http://www.capital
matrix.org/Growing
Communities.aspx  

USDA Rural 
Business Enterprise 
Grant (RBEG) 

Technical assistance 
performed for the benefit 
of a private business 
enterprise, including 
market research or 
feasibility study; 
acquisition of machinery 
or equipment for use by 
private business 
enterprises; utility and 
service extensions; and to 
establish or fund 
revolving loan programs. 

Public bodies 
(incorporated towns, 
boroughs, counties, 
districts, Indian tribes) 
and private nonprofit 
corporations; projects 
located in an area of 
less than 50,000 
population. 

Pre‐application 
to determine 
numerical 
ranking of the 
project;  
Contact USDA 
staff by 
December; 
Funds fully 
committed by 
May 1 of each 
year 

$10,000 ‐ 
$100,000; 
 
Average size 
RBEG grant 
$15,357 FY 14 

Not 
required 

 Contact USDA staff 
(Tim Wheeler?) as 
soon as possible to 
find out when the 
deadline is (deadline 
might be Dec or Jan) 

 Tasks that could be 
funded with this 
grant include: 
o Facilitate vision, 
goals and 
infrastructure 
improvements 

o Develop design 
guidelines for 
business core 

o Develop an 
implementation 
strategy 

o Create project 
concepts to 
Attract Businesses 
and Create Jobs. 

http://www.rurdev.
usda.gov/BCP_rbeg.
html  
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Funding Program  Program Information  Eligibility Criteria 
Application 

Date 
Maximum 
Grant 

Minimum 
Match 

 
Action Steps/Notes  Link 

Idaho Gem Grant 
 

Water and sewer 
infrastructure for new a 
business, remediation of 
slum and blight 
conditions blocking 
business development, 
and matching funds for 
the creation of assets 
with a high certainty of 
aiding future economic 
development efforts. 

Rural communities with 
a population of 10,000 
persons or less, city, 
county or tribal 
governments. Note 
that the Idaho 
Department of 
Commerce is 
considering increasing 
the population 
threshold to 50,000 in 
2015. 

Dec 2014
Mar 2015 
June 2015 
Sep 2015 

Up to $50,000  20% Check in with Jerry 
Miller at the Idaho 
Department of 
Commerce about 
eligibility next year. 
Funds could go 
towards downtown 
improvements or job 
creation projects. 

http://commerce.id
aho.gov/communiti
es/community‐
grants/idaho‐gem‐
grant  

CDBG: 
Economic 
Development 
Projects 

Job Creation: 
Public facility 
construction and 
improvements that 
support companies who 
are expanding and 
creating new jobs or new 
companies that will be 
creating jobs. 
 
Downtown Revitalization: 
Elimination of Slum and 
Blight (sub‐standard) 
conditions. 

Incorporated cities with 
a  population under 
50,000, or counties; 
meet at least one 
National Objective; 
eligible activity 

Job Creation:
March 2015 
June 2015 
Sep  2015 
Dec 2015 
 
 
 
 
 
Downtown 
Revitalization: 
November 20, 
2015 

Infrastructure 
for jobs = 
$30,000 per 
job, up to 
$500,000; 
 
 
 
 
 
Downtown 
Revitalization: 
$500,000 

Encouraged  Once the City has 
planning funds, hire 
a consultant to 
assist with a 
Downtown 
Revitalization Plan 

 Early 2015: Form a 
Downtown 
Revitalization 
Committee 

 Should be complete 
by October 2015: 
Develop and adopt 
Downtown 
Revitalization Plan 

 Should be complete 
by early November 
2015: Develop 
project concepts 
and cost estimates 

 Apply for Downtown 
Revitalization Grant 

http://commerce.id
aho.gov/communiti
es/community‐
grants/community‐
development‐block‐
grant‐cdbg  
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Funding Program  Program Information  Eligibility Criteria 
Application 

Date 
Maximum 
Grant 

Minimum 
Match 

 
Action Steps/Notes  Link 

Idaho 
Transportation 
Department: 
Community Choices 
for Idaho 

Advance ITD’s strategic 
goals of Mobility, Safety, 
and Economic 
Opportunity by 
eliminating gaps in a 
transportation network, 
removing barriers to 
active transportation 
mobility, or addressing an 
existing unsafe condition. 

Local governments, 
Tribal governments, 
regional transportation 
authorities, transit 
agencies, natural 
resource, school 
districts, and any local 
or regional government 
entity with oversight of 
transportation. 

Watch for
FY 2018 
announcement; 
it is expected to 
come out in 
December 2014 
or January 2015 

Maximum 
$500,000 

7.34%  This grant is a great 
fit for sidewalks, 
trails, ADA access, 
bicycle facilities, and 
alternative modes of 
transportation 
mobility 
improvements. 

http://itd.idaho.gov
/transportation‐
performance/cci/  

CDBG: 
Senior Citizen and 
Community Centers 

Rehabilitation, expansion 
and construction. 

Incorporated cities with 
a population under 
50,000, or counties; 
meet at least one 
National Objective; 
eligible activity. 

First Friday of 
March 

$500,000  Encouraged;
 
At least 5% 
unrestricted 
cash 
reserves 

 This grant could 
potentially be used 
for interior and 
exterior upgrades. 
Improving the 
Community Center 
would enhance 
aesthetics 
downtown (parking 
area, sidewalks and 
ADA access out 
front, artwork on 
exterior, etc.). 

 It is recommended 
to discuss this with 
members of the 
Community Center 
to identify needs 
and Commerce staff 
to confirm that 
improvements 
would qualify. 

http://commerce.id
aho.gov/communiti
es/community‐
grants/grant‐
resources  
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Funding Program  Program Information  Eligibility Criteria 
Application 

Date 
Maximum 
Grant 

Minimum 
Match 

 
Action Steps/Notes  Link 

National 
Endowment for the 
Arts: 
Our Town Grant 

Art work to support 
creative, economically‐
competitive, healthy, 
resilient, and 
opportunity‐rich 
communities. 

Partnerships that 
involve two primary 
partners: a nonprofit 
organization and a local 
governmental entity 
(one of the two primary 
partners must be a arts 
or design organization 

December 15, 
2014 

Request a 
grant amount 
at one of the 
following 
levels: 
$25,000, 
$50,000, 
$75,000, 
$100,000, 
$150,000, or 
$200,000 

1:1  Prior to applying for 
this grant, it is 
recommended to 
call the funding staff 
and follow their 
advice. 

 It may be necessary 
to develop an arts 
committee to help 
define projects that 
can be done to 
celebrate Kuna’s 
heritage within 
downtown. 

http://arts.gov/gran
ts‐
organizations/our‐
town/introduction  

Artplace America  Creative place‐making: 
strengthening the social, 
physical, and economic 
fabric of a community 
through arts and culture. 
It is best to integrate with 
a community’s economic 
development and 
revitalization strategies. 

Non‐profit 
organizations, local 
governing bodies, 
individual 
artists/designers, and 
for‐profit organizations 
within the U.S. and all 
U.S. Territories.  

October 
webinars 
November 3, 
2014 Letter of 
Inquiry 
Deadline. 
 
January 2015 – 
applicants 
notified, 
requesting full 
proposal. 
 
March 2015 – 
deadline for 
submitting full 
proposal. 

$50,000‐
$500,000 
 
$10 million 
total in FY2015 

Not 
required but 
encouraged. 

 Prior to applying for 
this grant, it is 
recommended to 
call the funding staff 
and follow their 
advice. 

 It may be necessary 
to develop an arts 
committee to get 
organized and to 
help define projects 
that can be done to 
celebrate Kuna’s 
heritage within 
downtown. 

http://www.artpla
ceamerica.org/loi/
national‐grants‐
summary/ 
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Funding Program  Program Information  Eligibility Criteria 
Application 

Date 
Maximum 
Grant 

Minimum 
Match 

 
Action Steps/Notes  Link 

Idaho State Parks & 
Recreation: 
RV Fund 

Acquisition, lease, 
development, 
improvement, operations 
and maintenance of 
facilities and services 
designed to promote the 
health, safety and 
enjoyment of recreational 
vehicle users. 

Incorporated cities, 
counties, recreation 
districts, stage 
agencies, and school 
districts 

January 30, 
2015 
 
Funding 
available July 
15, 2015 

FY 15 total 
$2 million 

Not 
required but 
encouraged.
 
Motorized 
equipment 
requires 
50% match 
on items 
valued at 
$1,000 ‐ 
$5,000 

 The RV dump area, 
fencing, and 
resurfacing and 
roadway 
improvements in 
the area could 
potentially be 
funded with this 
grant. 

 Contact staff at 
Idaho Parks and Rec 
with ideas for 
specific 
improvements. 

http://parksandrecr
eation.idaho.gov/ab
out‐parks‐recreation  

Idaho State Parks & 
Recreation: 
Recreational Trails 
Program (RTP) 

Maintenance and 
restoration of existing 
recreational trails; 
development and 
rehabilitation of trailside 
and trailhead facilities 
and trail linkages for 
recreational trails; 
purchase and lease of 
recreational trail 
construction and 
maintenance equipment; 
and construction of new 
recreational trails. 

Incorporated cities, 
counties, recreation 
districts, stage 
agencies, and school 
districts. 

January 30, 
2015 
 
Funding 
available July 
15, 2015 

FY 15 total 
$1.5 million 

20%
 
At least 5% 
of overall 
project costs 
must be 
non‐federal 

 Grant funds can be 
used for greenbelt 
extensions, 
improvements and 
trailside 
improvements. An 
idea would be to 
look at areas where 
greenbelt 
connections could 
be made that would 
link the existing 
greenbelt to 
downtown. 

 Contact staff at 
Idaho Parks and Rec 
with ideas for 
specific 
improvements. 

http://parksandrecr
eation.idaho.gov/ab
out‐parks‐recreation  
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Funding Program  Program Information  Eligibility Criteria 
Application 

Date 
Maximum 
Grant 

Minimum 
Match 

 
Action Steps/Notes  Link 

Idaho Community 
Foundation Grant: 
ICF Regional 
Competitive Grant 
Cycle 

To enrich the quality of 
life throughout Idaho; 
grants include arts and 
culture, conservation/ 
environment, education, 
emergency services, 
libraries, public projects, 
recreation, and social 
services. 

Government entities 
(including subsidiaries 
and public educational 
institutions), and 
entities with current 
501(c)3 status. 

Opens May 1, 
closes July 1  

Up to $5,000  Not 
required 

 This grant could 
fund a variety of 
projects. Ideas 
include: parking lot 
upgrades, ADA 
access to public and 
cultural facilities, 
improved access to 
the library, etc.  

http://idcomfdn.org
/Regional_Cycle  

Local Highway 
Assistance Council 
(LHTAC): 
Federal Lands 
Access Program 

Roads, rail, facilities that 
access federal lands, 
transportation planning, 
vehicular parking areas, 
pedestrian and bicycle 
facilities, transit 
maintenance and 
operations. 

Local governments 
having jurisdictions 
over roadways, tribal 
governments, transit 
agencies, natural 
resource or public land 
agencies, school 
districts, schools, local 
education agencies 
eligible. 

Watch for 
announcement 
‐ February 
(have to 
program four 
years of 
projects, cycles 
of RFP’s are to 
be determined) 

No amount 
(approx. $17 
million 
annually state‐
wide) 

7.34%  Improved bike/ped 
and roadway access 
to federal lands – 
Swan Falls Road, 
Kuna Butte, etc. 

 It is recommended 
to discuss this 
opportunity with 
ACHD and a public 
lands representative 
because a 
partnership with a 
public lands agency 
is required. 

www.wfl.fhwa.dot.g
ov/ 
programs/flap/id/ 

 

 



Name Business/Organization Email Phone Interested?

Bachman, Bob City of Kuna bbbachman@cityofkuna.com 577.8794

Barnes, Mark Kuna Melba News editor@kunamelba.com 922.3008 N

Behunin, Troy City of Kuna troy@cityofkuna.com 387.7729

Buban-Vanderhaar, Briana City of Kuna, City Council brianabuban@gmail.com 503.351.4040 M

Cardoza, Rich Multi-Com Insurance Agencies, Inc mcia@cableone.net 922.2124 Y

Carver, Kenny Les Schwab Tires kenny.d.carver@lesschwab.com 922.4884 N

Christensen, Todd Debt Reduction Services, Director of Education tchristensen@debtreductionservices.org 378.0200x906 Y

Combs, Julie Bank of the Cascades jcombs@botc.com 922.3834 M

Contreras, Agustin Lima Limon, Peruvian Restaurant contreras.agustin@hotmail.com 922.3144

Contreras, Enrique El Gallo Giro info@elgallogirokuna.com 761.3004

Engels, Chris City of Kuna

Fisher, Sharon Gem State Community Development slfisher@gmail.com 283.0818 Y

Giddings, Fabiola MTC ICAPP, Chamber President fabiola.giddings@mtctrains.com 991.6736 Y

Green, Bob Greens Sand and Gravel N/A Y

Green, Garnet Whistle Stop Garden greenruby1961@yahoo.com 989.6455 Y

Gronbeck, David Lee and Associates davidg@leeidaho.com 861.6664 Y

Hill, Mike Alpha Home System mike@alpha208.com 475.4440 Y

Howell, Wendy City of Kuna whowell@cityofkuna.com 387.7720

Jones, Pat City Council pjflyidaho2@aol.com 703.3419 Y

Keller, Karri Kuna Melba News, Manager info@kunamelba.com 922.3008 Y

Kesner, Trevor City of Kuna, Planning and Zoning trevor@cityofkuna.com 387.7730

Leffler, Shirley Cowgirls perrynshirley@msn.com 340.0020 Y

Long, Charlie Pauls Market charlie@pauls.net 922.9834 Y

Marker, Delainy Freedom Fitness, Co-Owner delainym@holyyoga.net 392.5551

Martin, Adele Blooms Flower Shop blooms1@aol.com 922.1210

Mayes, Christopher Edward Jones christopher.mayes@edwardjones.com 922.9272 Y

McIntryre, Teri Senior Center, President seniorcenterkuna@cableone.net 922.9714 N

Murphey, Quency Kuna Farmers Market rusticg-plants@hotmail.com 922.5929 N

Murphy, Jason Hill Photography jason@hillphoto.net 922.1243

Neely, Melinda Blue Cross Foundation melindahinsonneely@gmail.com 867.5970

Nelson, Greg Kuna Mayor

Olson, Marion Senior Center 922.9714

Oswald, Sue US Bank, Branch Manager susan.oswald@usbank.com 922.2878 Passively
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Paz, Ana M. Kuna Event Center info@elgallogirokuna.com 761.3005

Plaisance, Joy Sunshine Preschool, Owner joy@mysunshinepreschool.com 830.9776 N

Russell, Sheri JRX & Le Bois Realy jsrhousing@gmail.com 631.1119 Y

Salewski, Bob Kuna Business Center bobski4@msn.com

Stear, Joe Kuna Machine Shop jstear@live.com 922.4546 Y

Stevens, Kristen The Red Chair, Owner kristenstevens4203@gmail.com 922.5223

Stubbs, Lloyd Stubbs Realty and Fireworks stubbsrealtypyro@questoffice.net 870.5035 Y

Sugai, Mary Anne Kuna Chamber of Commerce, Executive Director information@kunachamber.com 922.9254 M

Walthall, Travis Custom Rx Pharmacy traverash@hotmail.com 922.4400

Watson, Blake Idaho Power blakewatson@idahopower.com 388.2413

Wrigley, Krissa krissa.wrigley@gmail.com
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